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Top Transformational Shifts Expected to Shape the Future of Mobility
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Top Transformational Shifts Expected to Shape the Future of Mobility
- Connected and Automated Mobility
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Future Connected Living Ecosystem
The connected life contains three importante nvi r onment s, all with high ex

Connected Living Total Market: $730 Billion in 2020
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Connected Car Programs at OEMs are going through a Major
Strategy Change

New Customer Experiences Retail

Ability to push new retail
experiences to customers
relying on the IOT

Profit Generation

Ability to use connectivity to / Impacting Overall Safety
decrease recall rates and :

increase service revenues _
over lifecycle

Ability to add connectivity to
enhance the overall safety of
the customer

New Revenue Streams

Create new sustainable revenue
streams using connectivity and
personalized services




Understanding the typical automotive customer journey is crucial to
developing products & services around the vehicle
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Evolution of OEMs Mobility Services
Car companies are evolving from the business of manufacturing & selling just cars, to providing related
services, and multi-modal mobility solutions to target new customers, and future proof their business
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Potential for explosive growth
Ultimately connected car programs need to be profit generators and customer loyalty
improvement programs which have large potential for growth

FROST ¢ SULLIVAN 10




